       [image: image1.jpg]Searsh Enging 4

sssssssssssssss



       
MEDIA RELATIONS for EXHIBITORS
Exhibitor Guidelines for Media Relations at SES Chicago 2006

With Search Engine Strategies (SES) Conference & Expo 2006 rapidly approaching, we want to help you to leverage your investment as an exhibitor by using this forum as an excellent media relations opportunity.  Members of the press attend SES to gather breaking news and to examine current industry trends from a new perspective.  
· Please note:  Some media will opt to be left off of a distributed list.  Therefore, the list you receive may not contain all members of the press who will be in attendance.
Useful Media Relations Info. for SES Chicago 2006
Below are a few tips on how to interact most effectively with the press in order to attain maximum exposure to the media and secure news coverage for your company:

Media Appointments

Advance planning and outreach will bring the best return on your public relations efforts.  To avoid missing a potential opportunity, we strongly urge you to contact your own media sources prior to the event to book appointments in your booth or in the press meeting room.  The press should be contacted one to three weeks prior to the show to schedule a meeting.  If they decide to schedule a meeting and have not already registered for an SES press pass, please ask them to register by either emailing Lindsay Harrington at SES@pancomm.com or upon arrival at the show.

Press Room

The Press Room is the Mobley Room, located across from the main registration desk on the Lower Level.
The Press Room is provided for the use and convenience of accredited, working members of the media.  In order to maintain a quiet and workable setting, exhibitors, vendors and other non-media attendees are not permitted in the Press Room unless invited by a registered member of the press.  
Media Tip Sheet
The press will be provided with a Tip Sheet when they check in at the press room. The document highlights events and exhibitor news that will be announced at the show. If you would like to include your news in the Tip Sheet, please email Ann Shannon at SES@pancomm.com.
Press Kits and Press Room Hours

Exhibitors may drop off press kits in the Press Room upon arrival.  Please ship kits to your booth along with other materials (shipping info will be provided in your exhibitor manual).  The recommended amount of kits per company is approximately 50.  You may keep extras at your booth and replenish the supply at the Press Room as necessary.

Press Room Hours are as follows: 
Monday, December 4  
 
7:30 am – 5:30 pm
Tuesday, December 5

8:00 am – 5:45 pm





Wednesday, December 6

8:00 am – 6:30 pm


Thursday, December 7

8:00 am – 1: 45pm
Press Releases

If you are planning to issue a release about your participation at SES, we ask that you use the following guidelines when discussing the event:

· Search Engine Strategies (www.searchenginestrategies.com) is the premier global event series for search engine marketing and optimization.
· SES is produced by Incisive Media (www.incisivemedia.com).
Press Release Distribution via BusinessWire/Virtual Press Office

Business Wire and Virtual Press Office (VPO) are pleased to be the official news release distribution service for SES, providing 24/7 access to news releases, multimedia and online media kits directly through the exhibitor news archive on the official event website. 

 

Business Wire offers exhibitors options for the distribution of show-related news releases to the widest audience possible as well as *free* distribution of 100-word exhibitor profiles. 

 

Virtual Press Office provides a solution for creating online press kits for instant access by media as well as tracking of media interest.

 

For additional information contact the Business Wire Tradeshow Services Group at 310-820-8473 ext. 113 or 116 or via email at tradeshow@businesswire.com.

Promoting Your Presence

SES Chicago is successful because of your committed participation. As we do all we can to promote the event and our exhibitors, in return we ask for some help from you since a well-attended, highly promoted conference is our goal.

Attached to this e-mail, please find an SES Logo that can be placed on your company's website.  This informs visitors to your site that you are exhibiting at SES Chicago and links them to more information about the conference.

The URL to the Conference Web site is: 
http://www.searchenginestrategies.com/sew/chicago06/index.html
Sponsorships
There is a limited number of remaining sponsorship opportunities for SES Chicago. For details, please contact Frank Fazio, Frank.fazio@incisivemedia.com or (203) 295-0052.
SES PR Team Contacts
If you have any questions regarding media relations for SES, please contact:

 Ann Shannon or Lindsay Harrington
PAN Communications

978-474-1900

SES@pancomm.com 
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